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Our Business1



O u r  S t o r y

4

2005
Cyberjaya 

University College 
of Medical 
Sciences 

(“CUCMS”) is 
founded

2014
CUCMS is acquired and 

placed under new 
management.

2015
Acquired Asia 

Metropolitan University

Slow Start Strong Growth Consolidation Transformation Era

2018
MINDA 
Listing

2020
Transformation and 

further growth

2015
CUCMS is turned 

around and profitable 
within 1 year.

2019
CUCMS is upgraded 

to University of 
Cyberjaya (“UoC”)



O u r  O r g a n i s a t i o n
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University of 
Cyberjaya

International 
School

Asia Metropolitan 
University

Kota Bahru 
College

Kuching 
College

Kota Kinabalu 
College



O u r  V i s i o n
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We aspire to build a community of quality learning institutions that craft 
the future minds of the world.
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FY2019 Results in Review2



O u r  F i n a n c i a l s
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7.2% Increase in Revenue 
MYR 90.9m !MYR 97.5m

12.2% Improvement in COS 
MYR 68.42m !MYR 60.09m

66% Improvement in Gross Profit
MYR 22.5m !MYR 37.49m



O u r  F i n a n c i a l s
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Increase in Loss Before Tax
MYR 18m !MYR 42m, of which:

MYR 15m Goodwill Impairment

MYR 3.14m Property & Equipment Impairment

MYR 12.2m MFRS16 lease impact

Non – Cash Items
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Key Achievements3





K e y  H i g h l i g h t s

12

39.8 % Increase in Foundation / Certificate level students

29.9 % Growth in International Student Recruitment

We have achieved strong student number growth to bolster our pipeline and diversify our risks within 
the local market. We continue to grow in our core programme and revenue generator.

25 % Increase in UoC MBBS students

23 % Increase in AMU MBBS students



A c a d e m i c  R e c o g n i t i o n  &  R a n k i n g s
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15 years of experience in 
educating the national 

professionals

Rated Excellent (5-Star) by 
the Ministry of Higher 
Education, Malaysia

Experienced and 
highly qualified faculty 

members

Fully equipped, highly 
conducive and green 

campus

Highly sought-after 
graduates, especially 

in healthcare

Over 400 students 
from across 30 

different countries
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Our Challenges4



T h r e a t s  f r o m  P u b l i c  S e c t o r
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Increase of  15,000 matriculation seats (25k to 40k, 60% increase)
Translates to a 41% drop in pool of potential Foundation students in IPTS
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Potential 41% decline



S h r i n k i n g  L o c a l  M a r k e t
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New Local Intake in IPTA & IPTS
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9.9% decline

New Local Intake in IPTA

There is expected to be a drop in the total number of students seeking Higher Education in 
Malaysia



C o v i d - 1 9  P a n d e m i c
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The global spread of the coronavirus is having a devastating human toll and will represent an unprecedented shock for 
most (if not all) businesses and risks plunging the world’s economy into a recession. Key business impact are outlined 
below:

i. All are Affected
o Everyone including our students, their families, vendors, etc. are affected.

o This is turn affects us as cash flows tighten and revenue drops.

ii. Continued Commitments to our High Fixed Cost Base
o Significant disruptions to our business means revenue was badly affected while collections were substantially delayed.

o During this time, we are still liable to pay our fixed expenses such as salaries, campus lease payments, hostel accommodation
lease payments, utilities, etc.

iii. Uncertain Operating Environment
o Significant changes to our regulatory landscape affects our planning for accreditations, new program launches, international 

student intakes, etc.

iv. Working From Home
o Significant disruptions from an operational perspective has required us to be agile and adapt.
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Our Way Forward5



O u r  J o u r n e y  A h e a d
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Adapting to Cater to Industry Needs
Developing new “in-demand” & industry relevant programmes.
Ensure learning outcomes meet industry needs.
Improving graduate employability.

Weathering the Covid-19 Pandemic
Stringent cash control processes have been implemented.
New working norms have been defined and communicated
organisation-wide.

Developing Key Differentiators
Enhancing academic quality and global recognition.
Improving academic & management talent pool.
Drive towards structuring international partnerships.

Ensuring Financial Sustainability
Increasing enrollment (local & international).
Continued rationalization of existing programmes.
Developing Complementary revenue streams.
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